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Introduction

The ohligation of Muslims to consunme halal products is repulated in the

Quran, Surah al-Bagarah Verse 168 Business actors as auppliers of goods are
obliged to ensure that their products are halal through halal certification. The
s of an Islamic brand alone can reflect the halalness of the prodoct and thus
hawe an impact on consumer confidence in the halalnass of the product (Aaeri
et al., 2025 Harvati et al., 2024 Hakim & Putri, 2022). Thus, halal products
can instill and provide justice wvalues for business actors, producers,
distributors, and consumers (Nashirodin & Ulfah, 2024).

The issue of halal has become a major topie in the development of
Islamic scommmics in the global world, (Rlobal development agencies such as the
United Mationa High Commissioner for RHefugees (UNHCR) and the World



